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Business Model

A plan that defines how all
aspects of the business fit
together in a cohesive manner.
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I As a result of the direct
operations

© From downstream distribution,
retail and disposal
From upstream suppliers as a
result of purchases

L From outside the business value
chain and communities the
business affects

Source: PwC

Financial

performance
$

© 2013. PricewaterhouseCoopers LLP. All rights reserved.



KPMG — TRUE VALUE

Infrastructure

Healthcore

EARNINGS

ECONOMIC
VALUE-ADD

O

SOCIAL
EXTERNALITIES

Health
& salety

Raw
matorials

ENVIRONMENTAL
EXTERNALITIES

O+ Q@ +—0 1+ 901090

Revenue Cost Earnings Economic Economic Social Social Environ- Erwiron- True'
positive negative positive negative mental mental eamings "TRUE'
positive negative EARNINGS




CARBON
TRUST

KIBOCSATAS |

l

(VEGHAZHATAST OKOZO GAZ
MERESE, CSOKKENTESE |

Organisational footprint

. L, Distribution
Production Distribution

Re=use/f
The organisation e : Consumption
of raw materials of raw materials gproc Ut .

recycling/
disposal

and retail

|
Product footprint



NATURAL
CAPITAL
COALITION

TERMESZET! EROFORRASOK |

NATURAL CAPITAL

IMPACTS/
DEPENDENCIES

oo ’ ’

00 v

00

_: j_]l I~ COSTS/

00 | 1/ N BENEFITS

—.: ‘_: ‘ coaal : H
II , |

BUSINESS
RISKS/

OPPORTUNITIES

Al /a3
N )’,"1. O
00 K | 0O
COSTS/ P N EE
BENEFITS = N
i " e || u ;'
| SOCIETY



NATURAL

CAPITAL
coaLiTion RUHAIPAR

4 N
f -
—| #ed0
[=) Retall
consumers,
A = E Online corporate
. t department consumers
2 ) otish CONSUMERS
- specialist
1 g /Q retailers,
high street
' \ {;8%} A Cut and sew oy b g
o {3 e g‘”‘g v GARMENT discount stores
, \ i Bleaching, ASSEMBLY RETAILERS
pre——t N Ginning, scouring, COMPANIES |\ g
G (e () spinning, dyeing, printing
E S i Sheep farming, ::;;lzg" WET
goadl nf;';::g polymerization, | | PROCESSORS | \_ y
cotton/flax and ARIrUSIon
Manufacture of other cellulosic FIBER AND i P
'Sezd; Bﬂ:::'m farming, oll FABRIC
eed, fertilizer, and natural
machinery, gas production PRODUCERS
and other . )
eauipment RAW MATERIAL
MANUFACTURERS
INPUT L J
COMPANIES
k. J




NATURAL

COALIon  ELELMISZER IPAR




